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Healthcare SEO Challenges

⬤ Google changing the rules
⬤ Organizational buy-in
⬤ High bar for medical content
⬤ Crafting content
⬤ Publishing consistently



How Google is 
Changing the Rules





Google’s Shift to AI Algorithms
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Why is AI Better?

● Better results
● Learning algorithms
● Operates at scale
● Faster algorithm updates
● Trained by humans



Organizational Buy-in



Stakeholder Support is Key

⬤ Subject matter experts
⬤ Website manager
⬤ PR
⬤ Development team
⬤ Lawyers
⬤ Content writers
⬤ Finance



⬤ Support C-suite initiatives
⬤ Point to a competitor
⬤ Education at all levels

Getting Stakeholder Buy-in



High Bar for Medical 
Content



Credit: WordStream.com



Establishing Trust with Google

● Expert-written content
● Industry endorsements
● Trusted brand
● Content partnerships



In-house Expertise

Leveraging in-house 
expertise is critical



Demonstrate that your Content is 
Written by Experts

● Recruit in-house experts
● Letters after their names
● Board certifications
● Academic papers
● Research studies
● Updated and revised regularly



Crafting Content



Content Fuels SEO Growth
Telehealth Addiction Treatment Business Results



Gather Insights



Content Types
How do your customers search for medical 
products and services?

⬤ Location →     Location landing page
⬤ Condition →     SEO landing page, Q&A content
⬤ Treatment →     Comparison page, Q&A content
⬤ Medication →     Comparison page, Q&A content
⬤ Symptom →     Article, Q&A content
⬤ Side-effect →     Q&A content
⬤ Services →     Service landing pages



Search Intent



Convert Visitors



Publish Consistently



Process Matters

Content promotion
● Find content partners
● Maintain social media presence
● Link building outreach
● Email marketing
● Targeted syndication

Content development
● Organize with a content calendar
● Write detailed content briefs
● Identify partnership and promotion 

opportunities up-front
● Schedule interviews with in-house 

subject matter experts
● Reuse content across all channels

Build a documented content 
development process
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