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Evolution of SEO and PR

THE EVOLUTION OF SEO

ON PAGE SHIFT TO MOBILE FIRST

OPTIMIZATION PERSONALIZATION

e,

Around 2004, Search

Pre Google, Search .

Engines only emphasis
on Page-Content like
Keyword Density, Use

Engines started using

on Individual's search

7~ D)
Google started giving
importance to Mobile
Fnendly sites It
Predominantly uses the

mobile version of the

end user data based

history and interest

of Heading, Keywords

C;gO

S m——

Google revolutionized
the industry and start
considering Off Page
factors hke Backlinks,
Social Signals etc.

— - ot

OFF PAGE
OPTIMIZATION

Google dives further
with Umiversal Search
Knowledge panel was
introduced to provides
cntical information about
entities.

—®

UNIVERSAL
SEARCH

From loveumarketing.com

Google has also been
open about utihzing
artificial inteligence (Al)
and machine learning
for their program.

etc. : \/f content for indexing
: -' and ranking. |

.



Digital Industry Leadership

/ Public
\ Relations

\

SEO

Thought
Leadership



Simple Guide To Where To Start

How To Start Getting Media Attention:
e Start with low hanging fruit
* Cross promote on other sites/domains that you own

e Start engaging with industry conversations on social
platforms like Linkedln and then share your original
thoughts there

* Step up your game through partnerships

* Exchange links with relevant publications to extend
reach of content

* Seek out opportunities to contribute expert opinions on
industry topics (HARO as an example)



Simple Guide To Where To Start (Cont.)

e Start doing cold outreach to contributors, journalists and
editors with data or other valuable sources.

* Guest posts, potentially sponsored content
» Editorial coverage pitch/request

* Hire an EVOLVED digital PR firm to help build your
credibility and authority

* Advantage of having established relationships with
contributors

* Bonus points: Leverage every PR hit by integrating into

vour other marketing campaigns, amplifying on social and
paid channels



Where To Go Once You Start!
Content Alignment Strategy To Own Your Industry

SEO Thought Leadership PR

Onsite Content to be
Sourced for PR
(bylined by thought

—

- Press Assets
.. Plan to leverage
mentions/integrate

Strong Technical
Foundation (Audit)
Keyword Research

, =gl leaders) _
(traffic, obtainability, . Content Strategy for into mktg.
intent) SEO (Pillar/Hub-Spoke »  Press Releases
Optimized Content mapped to buyer .. Product/Service
Analytics & GSC journey) Launches
(goals/conversion) S Soc_ial Content
Conversion Strategy « Bylines
Paid Strategies ? EOOin'
Link Building " peaking Opps

. Podcasts/Videos

(outreach)



The Tools | Use And How They Apply

o / Public
\ Relations

SEO

Thought
Leadership

HubSpot




I’'m Here to Help!

K

CONTACT ME AT J@relevance.com

www.relevance.com
www.calendar.com
www.johnhallspeaking.com
www.topofmindbook.com

1]

@JohnHall

IN www.linkedin.com/in/johnhall4/



http://www.calendar.com
http://www.calendar.com
http://www.calendar.com
http://www.johnhallspeaking.com
http://www.topofmindbook.com
http://www.linkedin.com/in/johnhall4/

