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Type of Conversion

Event Registrant

Lead Q
Customer _Q_
Donor Q__

Subscriber

Downloader (guide, ebook, whitepaper)

Webinar Registrant

Follower / Fan

Member

Reviewer

Job Applicant




awareness

consideration

LEAD
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Why don’t visitors convert?
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Website Usability Study, 2004 vs 2016

2004 2016

Sites 25 43
Users 69 215
57 USA. 12 UK 113 USA. 102 UK
Tasks 68 215
Task attempts 451 1,078

source: NN
Group
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https://www.nngroup.com/articles/top-10-enduring/
https://www.nngroup.com/articles/top-10-enduring/

82%
66%

2004 2016

source: NN
Group
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https://www.nngroup.com/articles/top-10-enduring/
https://www.nngroup.com/articles/top-10-enduring/

Causes of User
Failure ... __

Task Design 504

Support 3% '

Page 5%

Information \
9%

source: NN
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Getting to khow your audience
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@ Dave, Systems Engineer

Triggers
Decision Stage

Q’s and
Objections

How we can
help?

Buys technology for his financial firm.

Recently hacked
Narrowing the options

Is this cloud-based? Does it integrate with X?
What are the service level agreements?

Show uptime statistics.
Schedule a demo.



QUESTION

ANSWER

EVIDENCE

CALL TO ACTION
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Questions to ask your
clients/customers...
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Take me back to that moment when
vou first realized you needed help.



What else did you try?
What didn’t you love about it?



What almost kept you
from buying from us?



What made you confident enough
to give us a try?



What made this
the best option for you?



Can you give me an example of when
this made a difference for you?



Starting out, what was the biggest
challenge you were hoping to solve?



If you couldn’t work with us ever again,
what would you miss the most?



What's the #1 thing you would tell
a friend if you wanted to convince
them to hire [company]?



Questions to ask
your top salesperson...
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What questions are you just sick
and tired of answering?



What should people ask you,
but they usually don‘t?



What is the A-ha moment
prospects have during sales calls?



What analogies do you use to
explain what we do?



Fill in this blank: people can work
with us even if they



Useful Words and Phrases
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Because
"We offer on-site installs because not
everyone wants their data in the cloud...”



Should

“You should have access to your data,
anytime from anywhere.”



Already ...still
“You've already upgraded your network, but
your still having performance issues.”



The factis / The truth is

"The truth is that cloud-based applications
still crash, no matter what they promise.”



Even if
“You still have 100% access from anywhere
even if your services are on-site.”






When evaluating

options, what was

most important to
you?

Marketin Clien
g t



When evaluating

options, what was

most important to
you?

Security was
the top priority,
then scalability.

Marketin Clien
g t



When evaluating

options, what was SCEUILYVES Security
: the top priority,
most important to

then scalability.
ou?
’ N ’

Scalability
%

o

Marketin Clien

9 t N =



Give me an example You guys really

of when this helped saved my bacon
you? that one time... “You guys really

saved my bacon...”

%

o

Marketin Clien

9 t N =



What was the biggest | wanted better
challenge you were insights, not just
hoping to solve? dashboards

You already have
dashboards, but you're
still not getting
insights.

o

Marketin Clien

9 t N =



What can you do now Now | don’t have
that you couldn’t do to run that report
before? every time

%

Stop running the
same reports again
and-again

Marketin Clien

9 t N =



What analogies do you On-site installation

use to explain what we s like owning your — P> It's like your house.
do? own home You should own your
own home.
%

o

Marketin Sale

9 s N =



What is the biggest
number you can get up
to?

We have 14,000
total end users

Trusted by 14,000
professionals

o

Marketin Sale

9 s N =



What questions are you
sick and tired of
answering?

Marketin
g

“What if | want to
cancel my
contract?”

Sale

Cancel anytime.



What questions should Prospects never

people ask you, but they ask about our
don’t? testing and

documentation

The fact is, 80% of
software installations
are never fully tested
or documented

Marketin Sale

° s N =



source: B2B Service Page
Checklist

The Anatomy of the “Perfect” B2B Service Page

€ Short descriptive
headline \_ Ep—— © Keyword focus

(title, header, body

© Quick visual e—— text)
credibility
e _’\O Meaningful
© Answers to top subheads
questions
o Short paragraphs — ° Testimonials and
social proof
/\/ ° © Strong supportive
visuals
© Faces of your i 4
people
° @ Data and statistics
@ Clean, simple flow >
— & Depth and detail
(likely 800+ words)
& Compelling call to S
action


https://www.orbitmedia.com/blog/b2b-service-page-checklist/
https://www.orbitmedia.com/blog/b2b-service-page-checklist/

a ~ w0 b

Service Page Checklist

. Short descriptive

headline
Keyword focus
Quick visual credibility

Meaningful subheads

. Answers to top

guestions

. Short paragraphs

/. Testimonials / social proof
8. Strong supportive visuals
9. Faces of your people

10. Data and statistics

11. Clean, simple flow

12. Depth and detail (800+
words)

13. Compelling call to action



They ask. You answer.

Marcus

Sheridan
The Sales Lion




The Backyard BBQ Test



D

_Prove
Impossible
Wigelale




Contact Support Login v HA:E =04 Request a Demo Q

Klna)(lS' Initiatives Industries Solutions Services Resources  About us

This headline doesn’t

clearly describe the service

Agility to plan for all futures

Intelligently control your integrated business planning and digital supply chain.

LEARN MORE o EXPLORE THE POSSIBILITIES

Kinaxis acquires Rubikloud for Al-based retail and CPG demand planning. Learn more.

PLAN BETTER. LIVE BETTER. CHANGE THE WORLD.




@ CMMI Institute VERVIEW ~ GETSTARTED ~CoNnTACTUs Q  [EENT

Build Capability. Deliver
Results.

CMMI Institute helps organizations discover
the true value they can deliver by building
capability in their people and processes.

GET STARTED

Build Organizational CMMI Institute Product:
i 'g Get Results Grow Your Career _
Capability Services



riser

Interactive

Digital Media Analytics Customer Experience Technology Qur Work Resource Library About Rise People

PIONEERING

A Better Way

Rise is a unique breed of digital marketing agency. What makes us

different is what makes us so powerful:



Explore Features Blog Testimonials Pricing Support/Education About

% Jackrabbit Class

This headline says
exactly what they do

Online Class Management Software

For Gymnastics, Dance, Swim, Cheer, Music, and Care. Jackrabbit Class makes it
easy to try the industry’s most trusted class management software.

Get Started With Jackrabbit Class




Most homepage visitors don’t scroll

------------ Typical “fold”

Composite scroll heat maps for 10 lead gen
website homepages (desktop only).

On average 73% of homepage visitors
do not see any below-the-fold content.
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. UsabllltyHub Become a tester Product  Customers  Pricing Resources v Sign in m

Design confidently.

UsabilityHub is a remote user research platform that
takes the guesswork out of design decisions by
validating them with real users.

The world's best companies rely on UsabilityHub to make better design decisions.

o

Orbit Media Studios How to Increase Conversion Rates
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@ 1. Five Second Test (design shown for 5s)

Press + Thought Leadership Login

EXECUTIVE LEADERS

FOR THE FUTURE Companies  Individuals ~ About Us Get Started

SINCE 1966

Putting Your People First

~ LEARN HOW IT WORKS -

for Individuals for Companies

What does this company do?

= Answers 50 % Tags0 & Word cloud

Selectall Q Searchresponses Add/edit tags

Help with financial matters and or issues.

Health service

| N PR P P



@ 1. Five Second Test (design shown for 5s)

Press & Thought Leadership Locations

EXECUTIVE LEADERS For Companies  For Individuals  About Us Get Started
FOR THE FUTURE

Leadership Coaching and Training
for Mid-level Managers

Put Your Future in Our Hands

— LEARN HOW IT WORKS —

What does this company do?

= Answers 50 ® Tags 0 & Word cloud

Selectall Q Searchresponses Add/edit tags

Leadership coaching

Coaching



Sales pages have
two kinds of content






—
UNCERTAINTY

—
EVIDENCE

/

o o




There are two kinds of evidence
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=ilef =Y/ |n] =l \\[ed =8 Quantitative Appeals to the mind Examples:
numbers with reason * % Increases,

ROl
* Dollars / hours
saved
* Yearsin
business
 Number of
happy clients
 Best seller

SMALL Qualitative Stories  Appeals to the heart Examples:
EVIDENCE with emotion  Testimonials

e (Case Studies
« Reviews
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Big Evidence: Data and Statistics

Web Design & UX

A successful site should be designed around aesthetics and usability.

41% MORE

. o . . The average increase in conversion rate for the
Because good web design has a positive impact on conversion. L —
launch Analytics was available.

With years of experience designing responsive, user-centric websites, our design team builds sites that are
both beautiful and successful. INCREASE MY

CONVERSION RATE




Little Evidence: Testimonials and Stories

THE ROAD LESS

TRAVELED

"Without question, choosing Orbit to design and develop our website was the best business decision

I've made in 25 years of being in business."

@ JIM STEIN, Founder, The Road Less Traveled




7 Things to Add To Your Testimonials

Logo

Headline —

Picture

Name
Title

Company —

Keyphrase —|

GCUSHING

—35% INCREASE IN WEBSITE CONVERSIONS

“Working with Orbit Media was (and continues to be) an outstanding experience. Since
relaunching our website with their design ideas, services and recommendations,

Cushing has experienced a 35% increase in website conversions.”

@ JON DAVIS, Marketing Manager, Cushing

|




| Beware the testimonials page

O\ | (O | 19. /support/contact-support/ e 247 (1.32%) 205
: (0 | 20. /products/ @ | 231 (1.23%) 201
° (0]  21. /support/request-a-demo/ e 226 (1.20%) 162

- AUDIENCE

() | 22. /[resources/ & 222 (1.18%) 118
2>+  ACQUISITION . _
(] | 23. [/services/ hl 208 (1.11%) 157

] BEHAVIOR (0 | 24. /support/ i 203 (1.08%) 173

OV (0  25. /news/category/indus : . . 68

The testimonials page is

Behavior Flow (J | 26. /services/software-trai 159
the 31st most popular

Y  Site Content (0  27. /sharebutton.to th' b 't 59
age on tnis wepsiie.

All Pages () | 28. /products/ p g 127

Content Drilldown () | 29. /services/ 134

HAndng rages (0  30. /resources/quick-tips/ 122

Exit Pages »
| § 31. /about-us/testimonials/ Gl 132 (0.70%) 127

> Qita Snoar



OLI GARDNER  uwBoUNCE COFOUNDER | TOPRATED PUBLIC SPEAKER = MARKETING & CONVERSION OPTIMIZATION EXPERT

BOOK OLI GARDNER FOR
YOUR NEXT MARKETING EVENT

Oli was rated as the #1 speaker at over 75% of his
speaking engagements in 2015/2016

I WANT OUI TO SPEAK AT MY CONFERENCE

l WATCH HIGHLIGHT VIDEO OF OLI SPEAKING




Color & Visual Prominence

WARM COLORS
Red

Orange
Yellow

COOL COLORS
Blue

Green

Purple

COMPLEMENTARY
COLORS

Red / Green

Orange / Blue

Yellow / Purple




BODK OLI GARDNER FOR
YOUR NEXT MARKETING EVENT

Olvwas reted 25 19 27 sossker at ooer 70N of ¥
10 g SePOeMeta Is M0LLTYYD

WAITEH HGAUEH Y00 000 SAAAONS

SPEAKER REVIEW FROM MOZ FOUNDER RAND FISHKIN

'



Il SMART MARKETERS

LANDING PAGE
CONVERSION COURSE
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A/B Test Centre

Current Champion

Old design -
Updated 5 days ago

Challenger Page Variants

Redesign - Linear -,
Updated a day ago

Weight

30%

30%

% Reset Stats % Preview Variants () Add Variant

Visitors Views Conversions Conversion Rate
566 652 136 24.03%
Confidence
1024 1204 320 31.25% 1t 30% 100%

30% increase in conversion rate




Calls to Actions
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CALL TO ACTION



Calls to Actions and Specificity
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Control: Treatment:

W Create Account &
Get Started

‘ - Create My Account

-
f 31.03% increase in conversion
Statistical Confidence: 98%

gContentVerve om

Al abos conwn, copyy & Some

-------------------------------------------------------------------------------------------------------------------------

source: Michael Aagard



---------------------------------------------------------------------------------------------------------------------------

213,16% increase in CTR
Statistical Confidence: 99%

quntentVerv <om

Al abon cavien, copy & Sorveeon

Control: Treatment:
" Cetyourmembershi I Y
f

..........................................................................................................................

source: Michael Aagard



Specific CTAs

Web Design & UX

A successful site should be designed around aesthetics and usability.
Because good web design has a positive impact on conversion.

With years of experience designing responsive, user-centric websites, our design team builds sites that are

both beautiful and successful.

41% MORE

The average increase in conversion rate for the
last 20 websites launched by Orbit for which pre-

launch Analytics was available.

INCREASE MY

CONVERSION RATE




«—
COSTS

—
BENEFITS

/

o o




—
INVESTMENT

—
RETURN

/

o o




Do this thing »



Do this thing »

Do this valuable thing »




Do this thing »

Do this valuable thing »

Do this easy thing »




Download eBook



Download eBook

Download now and solve all your problems today




Download eBook

Download now and solve all your problems today

Download eBook instantly and start reading now






Get in touch and start improving your clickthrough rates today




Get in touch and start improving your clickthrough rates today

Talk to an expert about your button text »




“Boring g Take the survey

“Sounds relevant to me!” Take this pet insurance survey

It takes just 2 minutes. Promise!




Get in touch Ask me anything!

!

X
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4
What’s your digital strategy?

Do you know your visitors? Can you decipher your Analytics? Do you know your ranking keyphrases?

If you answered anything other than a resounding “Yes!” then we can probably help you.

DISCUSS YOUR SITE WITH SARAH



Contact Form Submission | Orbit Media inbox x &

Orbit Media 9:17 AM (8 minutes ago) & Reply ~

to sales, amanda |~

First Name
Last Name

@gmail.com

“Hi, Sarah...”

Company

Type Your Messag

Hi Sarah,
I'm looking for a quote to migrate an existing site 1o WordPress for a local Chicago client,

They would like to use an existing
WordPress template, with no customization. There will also be an embedded third party online
registration tool (no customization needed). Due to the impending grand opening, they are looking for a
simple and quick solution that could be live in early to mid August. Please let me know if this porject is

of interest. Thank you.



How to Grow Your List

Start with your mission

Orbit Media Studios




SENIOR LIVING

0/" B R Lk (® 855-350-3800

TIOETTETTOF TTO Caa vl Ly TIv et b vy 1Iv L iy Lle e v ol uei s vl viii gy

February 2020
January 2020
December 2019
November 2019

as simple as penciling in as a 10-minute walk every day after dinner or swapping
cookies for apples on your grocery list may make a big difference in both long-
term health and short-term attitude. So go ahead and sign up for that Zumba
class you've always wanted to take. It's a necessity that feels like a luxury.

STAY UP TO DATE

Subtract the Bad

Sometimes building good habits may not be enough to put you on a trajectory to Your email address
well-being. You need to ditch bad habits too! This could be as simple as tossing all
the bags of late-night temptations in your pantry or as tough as quitting smoking.
You could also “subtract” by taking control of your environment Marie Kondo style. m

Could getting rid of dishes that don't spark joy increase your overall well-being?
Only one way to find out!

Don't Go It Alone

If you only take one thing away from this article, we hope it's this: It's a-okay to ask
for help before you need it. Think of it this way: you don't start looking for a gas
station when your tank's empty — you fill 'er up before you're stranded on the
shoulder of the road. If you're feeling like your needle's approaching empty, reach
out and ask for help.

If you're a professional, your employer might provide counseling benefits. Check
with your HR manager for details. There are also resources dedicated to helping
healthcare professionals navigate the stress of caregiving, especially in crisis
situations like the 2020 COVID-19 pandemic.



SENIOR LIVING

Or‘ B R R DLE (® 855-350-3800

TIOETTETTOF TTO Caa vl Ly TIv et b vy 1Iv L iy Lle e v ol uei s vl viii gy

5 i ; . g ; February 2020
as simple as penciling in as a 10-minute walk every day after dinner or swapping
January 2020

cookies for apples on your grocery list m -
December 2019

term health and short-term attitude. So o
class you've always wanted to take. It's a VV_OUId a V|S|t0r S€e November 2019
this as valuable?

Subtract the Bad Wy STARNETOTE

Sometimes building good habits may not be enough to put you on a trajectory to Your email address
well-being. You need to ditch bad habits too! This could be as simple as tossing all
the bags of late-night temptations in your pantry or as tough as quitting smoking.
You could also “subtract” by taking control of your environment Marie Kondo style. m

Could getting rid of dishes that don't spark joy increase your overall well-being?
Only one way to find out!

Don't Go It Alone

If you only take one thing away from this article, we hope it's this: It's a-okay to ask
for help before you need it. Think of it this way: you don't start looking for a gas
station when your tank's empty — you fill 'er up before you're stranded on the
shoulder of the road. If you're feeling like your needle's approaching empty, reach
out and ask for help.

If you're a professional, your employer might provide counseling benefits. Check
with your HR manager for details. There are also resources dedicated to helping
healthcare professionals navigate the stress of caregiving, especially in crisis
situations like the 2020 COVID-19 pandemic.



The 3 P’s of email signup forms

Build strong castles and forts

with one simple weekly tip!

Promise
“This is the best moat maintenance
newsletter out there. Thanks. FortCo!”
- Dave, Duke of Naperville Proof

you@website.com




The 3 P’s of Sighup Boxes
1. Prominence

2. Promise
3. Proof


https://www.orbitmedia.com/blog/email-signup-forms/
https://www.orbitmedia.com/blog/email-signup-forms/

DETA'LED SEO BLOG INDUSTRY RANKINGS SEO EXTENSION SEO BLUEPRINT

Get the SEO insights our industry-leading clients pay us to find.

Your email address Subscribe

Two emails per month (maximum). No ads. No affiliate links

chhe. Bloomberg

'froma ng age Glen developed ” 185 to SEC S e "Glen teaches a system he usesto 'stoked the Internet into a frenzy,
tise in search engine are 20 of the most importan i vebsites appear on top of the complete with guides explaining

optimisation" you should be reading. organic Google search results.” how you can get in on the gold”

Vicky Baker Pat Owings Neal Rodriguez Felix Gilette




DETAILED

SEO BLOG INDUSTRY RANKINGS

SEO EXTENSION

SEO BLUEPRINT

Get the SEO insights our industry-leading clients pay us to find.

Gl'gll%ian

'from a young age Glen developed

an expertise in search engine

optimisation"

Vicky Baker

Your email address Subscribe

Two emails per month (maximum). No ads. No affiliate links

YAHOO!

"When it comes to SEO blogs, here

are 20 of the most important that

you should be reading.

Pat Owings

Prominance

Proof

Forbes

"Glen teaches a system he usesto
have websites appear on top of the

organic Google search results.”

Neal Rodriguez

Bloomberg

'stoked the Internet into a frenzy,
complete with guides explaining
how you can get in on the gold”

Felix Gilette



Find and Fill the Gaps
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What’s missing from your website?

...unsatisfyin
g

Evidence

Action!




What’s missing from your website?

...unsatisfyin
g
...weak




What’s missing from your website?

m

...unsatisfyin
g
...weak

...hot
compelling



Out of context answers

N\
/ Page

Evidence

Action!



Out of context evidence

Question

Answers

Testimonials

/ Page
 ctont




