Wine & Webinar
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Defining Conversions



Conversions: Goals vs events

Goals = Conversions. The most important actions people
can take on your website
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Conversions: Goals vs events

Goals = Conversions. The most important actions people
can take on your website

Events = Anything else that’s useful to track. Something
informative. Not a KPI
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Conversions: Goals vs events

Different teams have different goals
Create a framework to define:
e What's really important (Goals)

e What's just nice to know (Events)
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Type of Conversion Contact Content

Lead O

Customer o

Donor 2.

Event Registrant :

Subscriber

Downloader (guide, ebook, whitepaper)

Webinar Registrant

Follower / Fan

Member

Reviewer

Job Applicant
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What Makes a Good
Contact Goal?




Goal: Sales inquiry lead form

- N

‘\(cess VRt el e mainn Uaragrmend  Bovards Masagement  Lianvng b Dngis Trasismusine indasdr oy

Connect with an Information
Management Expert

We're hare 1o help you find the right solutions for all your
document, record, and information management needs. From
secure document storage and destruction to overbaulng your
indformation governance policies, we have the expertise and

services L0 keep your Suiness’ records safe

Let us know how we Can help you! Simply complete this form
ad a representative will get Back to you within one butiness

day
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How do you track it?

S

Access WP r—

Poin €0 Waragewent Mavirnyg & Dot Tranetei matids Mdvalren

Thank you for your interest! Gl

LRty
bt ) WING (v Daradels Gay 20 Y

Q Goal description
Name- Contact Lis

Goal tyge Cestiraton

o Goal detads

Deatnation

In the meantime, we thought you might kke these re| TR oy

Thanty oo COmMact Case sanstive

Contact: Contact us form
submission (T1) (Goal 1
Completions)

NAD Cortification: What You Need to eBook Integrated Informaton

Krvoe Managemens Roadmag - \/’v/

S Kays 1o an EMective Infarmation
Managerment Frogram
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Goal: Demo request form

(=) RevenueWell

Let’s make this easy. Book A Demo Today!
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How do you track it?

~
(”' Revenuewe‘l Mow Weelp . Podachy «  Company -

Q Goal setup  toe

Custom

Q Goal description £

Name. Demo Page (Thank Tow)
Goal type: Destnation

Lesley R, Pathent Coardinator ‘ Goal detalls
Desnnation

e » mtp N

See why our customers love us.

..........

Sy - Lopm TN bl 8 v

MPEQUEST 3 JeMO/TNANK pons/ Cave sermive

Contact: Request a demo (T1)
(Goal 6 Completions)

O
el
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How NOT to track these (unless you have to)

Book A Demo Today!

NNNNN

rrrrrrrrrrrrrr
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How NOT to track these (unless you have to)

Book A Demo Today!

lllll

NNNNNNNNNNNNN
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NOT to track these (unless you get crafty)

N
CONTACT US

Felds marked with an © are requires
Select Division

Acme Corporate / Metal Shapes

First Name Last Name

31l Was sent 10 janet@Egmailcom.

Message
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Goal: Chatbot lead!

Welcome 1o our Livelhat! Please 1 in the

form Lelow Belore stating the ¢ha

,‘J"IC

© Need Help?
& Click here and start Alame

chatting with us!

E'ma

eMAaiSEgmaal. com

Phone Number:

ARRRRREEY

Who would you Ske to Chat with?

! ’
customer Suoport/inside Saes (onine WV
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How do you track it?

Out of the Box Drift tracking logs events, but buries lead

conversions
Everd Calogoary Totad Tvertts N Talsd Dvenis
110 I 56w
3746 B 1814N
2081 . 10 08

1 404 | & N

141 D 8%
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How do you track it?

Out of the Box Drift tracking logs events, but buries lead

conversions

Evert Catogery

These are leads!

Told Everiis N Tols Doeris

8,239 6,208

5,756 4951
w5
403 |
493
72
198
174

123

7. Playbock

R b it
\ 0. Esnad Castired

10.  Phone Numbe tured

58 57

” 1

Orbit Media Studios #wineweb



How do you track it?

An Event-Based Goal Can Make it a Goal

Goal setup ¢

Custo

@
6 Goal description £ C

Contact Supoort Submission
Name Dnift Emad or Phone Candure Goal Commersion Rate Tetal Abandonmen Rate Goal 2 Cosrgletions)

Good type: Lvent

©

Goal deails

Event conditions

e e D ; Fiest Time Coler (Goai 6 Urift Eorad or Phone Caphure
pery peels o ~ it Wadget

(G0

Lontent Webing: Begistipor
Competions F Comoietons Event |Goal B Compietons)

-
Action Roguar cxpreasion Captured 26
Label fpvia e »
valie Cooaner than -

Use the Event value as the Goal Value for the conmrersion

Contact Us ] Cortact Us Conlact Us Goal
NO 1 SUSD Comp=tions Lomeistions ) 13 Compi=ions

u ( -
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Goal: Phone call / email

Contact

Christopher Bonbright Chase Gordon
A SITERLLT & Prirdipa VLU TR

S —
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How do you track it?

Contact

Click-to-call event ‘4 » -

\ Christopher Bonbright Chase Gordon

L Pty

b s Supmortony B Pois

/ |
maito: click event
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How do you track it?

(vet Cotoginy Tots Cverts
o Goal description &
4 Nare ot -Cick :
o Goal detalis
! apbmtsbb et Event cendtons
¥,
L Category Hepdar a1prtition - Comact- [Ema ok
< eader | X X ok Action Eguis iy w
L adsed Eois iy
S ¢ | '
Value Greates than
O

7 Use the Event vidue as the Goal Valoe for the conversion
B n
9 Dot

R LSO = | Contact - Click to Call/Email
(Goal 3 Completions)

 Em - 547

1% ’ b1y e ,\ 7(/\/~ ’
5 s | — “/ \-//\/ \\_J/’ \\// ~

~

\
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What Might NOT Makes a
Good Contact Goal?




Contact us form

Contact Us

Questions? We have answers! Contact us
contact Hyland by calling our global
headquarters, or fill out the form

N [ A LY

Proese vt 1% Customer Porlel on Myland Commursty 90 g your support team

5[] +] +
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Make your contact form work for leads

BET
CAM STUSHS  COMIRACIONE LKANDIVEOM MIWE  BOG t.'. -
e

C”T)k)f‘zi"l ¥ 4 S = 2540 . > - ¥
o & 21! COVID- 9 SOLUTIONS MULTISITE SERVICES  MARKET SECTORS TECHNCLOGY ABQUT CAREERS
v t

CONTACT

Serd i your QURboNs o COTeReTes Inderevied It workng Sor Seean Nuts Sae Sontons? I‘N?
N

Trad Adse SEVAN MULTI-SITE SOLUTIONS

Leads, routed to a
goal-tracked R maen
thank-you page

3. Or DulSing sew siee
N, SNV, OF Gesgn

Ma o g eMOences

Ly
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Make your contact form work for leads

BET
CAM STUSHS  COMIRACIONE LKANDIVEOM MIWE  BOG t.'. -
e

C”T)k)f‘zi"l ¥ 4 S = 2540 . > - ¥
o & 21! COVID- 9 SOLUTIONS MULTISITE SERVICES  MARKET SECTORS TECHNCLOGY ABQUT CAREERS
v t

CONTACT

Serd i your QURboNs o COTeReTes Inderevied It workng Sor Seean Nuts Sae Sontons? I‘N?
N

Trad Adse SEVAN MULTI-SITE SOLUTIONS

Leads. Routed to a
goal-tracked AR Yemse
thank-you page.

3. Or DulSing sew siee
N, SNV, OF Gesgn

Ma o g eMOences

Ly
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Make your contact form work for leads

sk'\'.
CAM STUOHS COMIRACIONE (RANDIVEOM MIWE BOG L..‘. G
e

= = k) ] “] Py " - " - - *
- G C COVID- 99 SOLUTIONS ~ MULTI.SITE SERVICES  MARKET SECTORS TECHNCLOGY ABOQUT  CAREERS
waTLaTE S

CONTACT

Sord 1 your QUItIoNs or COTEReTEs. Inderryied In working $or Sevat Nuti-Sae Soltions? ‘,‘v:-?
- N
+
mad Addrees SEVAN MULTI-SITE SOLUTIONS

Not leads. Routed
to another
thank-you page.
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What Makes a Good
Content Goal?




Goal: Webinar / event registration

aprimo

PLATIONN WNOVETRIES & CUSTOMERS HLOUNCEs COMmPany £T YOUR DM

Webinar: Salesforce Connect

WATCH ON DEMAND

e
aprimo + @

Realize the Power of
Personalization with Aprimo &
Salesforce Marketing Cloud

Duration: | hour

Your cumtomen expact 4 1ot horm the ssperences you gve them They expect

NGhly SONONEINIRT CONNE. A0S TWry S1DOCT £ & vy Charmed

B0 T OOATACMS 1) DerWertul Ded LOSAE M ON 10 HOw B0 yOu, OverC Ovie
DOenoChs The DOor COrert Sper sbom’ And how 40 you txecule
POIONAbZaton across M channels o scale” Penonadang content ot wcale
POOMAES 3 JORAON TN Drngs 1OOMTWY CONMMNT 0RO Inans. g planang \o

DOWeT A M (Wt Enper eTY. e
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How do you track it?

v PMATIORM INDUSTRIS & CUSTOMIRS RISCURCES COMPANY
' » -
You're registered for the webinar!
. } Q Goal setup
Realize the Power of 9 Goal description est

Personalization with Aprimo &

Salesforce Marketing Cloud © Goal cetaits

Event conditions

L deamt Apr 1%
O M ! O iy p 2 (
L e
m Webcast Registration (T2)
(Goal 12 Completions)
FOlow us for mo ant Wustry exp 5
mnu ’/// X T
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Goal: Content download

: FOURKITES

Download the 2021 Gartner Magic
Quadrant for Real-Time Transportation

Visibility Platforms (RTTVPs)

FOURKITES NAMED A MAGIC QUADRANT LEADER
With the Greatest Completeness of Vision
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How do you track it?

?FOURH»H‘; Platlerm  Industry  Metwork Resowsces

mmmmmmmmmm

Magic Quadrant for Real-|j———
Transportation Visibility Plciessis

READ Wi REpeaT Content: Campaign Content
Download (T2) (Goal 15

Completions)

- —
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Goal: Blog / newsletter subscription

The Orbit blog

Practical tips for content marketing,
analytics and web design

Join 16,000+ people who get bi-weekly web marketing tips.
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How do you track it?

o ) O Neda Seudiens Wed Cvagn & Onvebapourt Aradyrcs & Optmoysen e T ile By Avaut Camtadl

° bt _
You'’rein! You’regoingtogr; =~

Name. Newsletter Subscriber from
g rea s u ° Goal type. Destinabion
o Goal details

You " - ' o ) . 2 OOy o meh3 Wi e Deal marketng N e ard! Lo Destination

Regelar expeossion v blog-newstetter-thank-you-page/ Case sensitive

G000 STUF . Newsletter Subscriber from
e g Blog or Footer (Goal 2
Completions)

167
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How NOT to track these (unless you have to)

Book A Demo Today!

NNNNN

rrrrrrrrrrrrrr
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How NOT to track these (unless you have to)

Book A Demo Today!

lllll

NNNNNNNNNNNNN
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NOT to track these (unless you get crafty)

N
CONTACT US

Felds marked with an © are requires
Select Division

Acme Corporate / Metal Shapes

First Name Last Name

31l Was sent 10 janet@Egmailcom.

Message
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What Makes a Good
Brand Goal?




Goal: Career interest

'\‘/ Van Drunen Farms FROOUCTS FROCESSES CULTON SOLUTIONS

Tiav

Yoy

FACHITIES

CORPORATE SOCIA
RESPONSIBILITY

8LOG

As a gobal, growing, and vibrant food ingrodicnt supplier 10 the workd s best
COMMPATIED, WE arce abways sevhing ponitive and tadetted enprlosoes 1o hrlp ot

copany teach the st bevel

CUALITY

AROuU? COMNIACT

APPLY TODAY!

Vs s appdy for our svaiiadie

el wor

OFEN FOSITIONS
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How do you track it?

\‘/ Van Drunen Farms rFRCDUCTS FROCESSES CULTOM SOLUTIONS GUALITY AROUY COMTACT Q

R CAREERS

iYoaY

APPLY TODAY!

Ve and appdy for our svailadie

PACHITIES ' ' o At b 4 it bk ——

CORPORATE SOCIA, As a ghobal, growing, and vibrant food ingrodicnt supplier 10 the workd's best
RESPONSIBILITY OFEN FOSITIONS
cotmpanies, we are abways secking positive 2nd tdested eaprios oes 10 help owt

cotmpany teach the et bevel

8LOG

This button goes to the
off-site recruiting page
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How do you track it?

& Goal setup

Q Goal description £

Namé. Carowr Ny §

o Goal details

Event conditicns

Category Equuix o v Bution Chcks

AL TN s

Ladel Begina wih Click %0 Mips Vrecrus

Velve  Goesterthn > Which we can make a

goal like this

Use the Event value a5 the Goal Value for the conversion

ﬂ c ,'.c‘
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Tracking your website
conversion rate



Now you can track conversion rates!

/O contact goals /
B sessions = contact

conversion rate
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Now you can track conversion rates!

O/O contact goals /
B sessions = contact

conversion rate

O/O content goals /
= sessions = content

conversion rate
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Now you can track conversion rates!

O/O contact goals /
sessions = contact
] conversion rate

all goals /

X XO/Osessions -
B = website

conversion

O/ content goals /
rate X X 0 sessions = content
B conversion rate
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Defining Events



Conversions: Goals vs events

Goals = Conversions. The most important actions people
can take on your website

Events = Anything else that’s useful to track. Something
informative. Not a KPI
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What Makes a
Good Event?



How do visitors find their way around the
website?

What are the most resonant pages for our
prospects?
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Event: Navigation clicks

Pantran Chere Spoarcm WP D ppon

LM INDUSTRIES & CUSTOMERS RESOURCES COMPANY

TECHRSLOAY

T ————

Degnial Asset Management Produ<tivity Management Plan b Spend
AR AR ARG IS LTI
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Event: Navigation clicks

(vet Cotoginy Tots! [verls v

651,088

Orbit Media Studios #wineweb



Bonus: Hotlar heatmap
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4 )

Do people even click on our calls to
action?

What calls to action, and promoted
content, are resonating with our visitors?
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Event: CTA button & link clicks

vv e LA e

Virpo FlleBRIDGE

Primary CTA button

=

ma Related content links

Anchor CTA button

CTA links
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Event: CTA button & link clicks

20,655
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4 )

Our pages and blog posts are long. Are
visitors scrolling all the way through? How
much are they actually reading?

- — g

1re

. '. -
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Event: Scroll-depth tracking

GA Event - Scroll Depth Tracking less than Google Analytics: ) Scroll Tracking less than 25% GOOgle Tag Manager‘
25° Universal Analytics /
GA Event - Scroll Depth Tracking more than Google Analytics: Scroll Tracking more than
50 Universal Analytics 50%

' o Ordy | £x La & ' @

. " \\ //
Google Analytics :_ — e
See scroll depth Search by page or
\ data by page page type
== Vo | P Vo ——. — frew vome e~
o
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Bonus: Hotlar heatmap
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-~

Do visitors watch our videos?

Does watching a video increase the
chance of conversion?

- x
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Event: Video views

Google Tag Manager

GA - Event - Vimeo Tracking Custom HTML O All DOM Ready Events
GA - Event - Vimeo Video Tracking Google Analytics Custom Event - Vimeo Video
Universal Analytics Trigger .
: Google Analytics
Event Category Total Events J  Unique Events Event Value Avg. Value
72,735 51,173 673,824 0.26
1. Link Click 26,066 3 22512 0 0.00
2. Video view 19,856 (. 5845 668,791 33.68
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Event: Video views

Eveat Action Tots [verea ¥

‘ .
4
) ; | ;
6 2
3
3
1
9
3
10 ezt |
6

Tons Events <

5,940

3226
122
528
153
76

18
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Video viewer segment

OA: e AQ Ve Ve

Sement for users who

watched a video

ety B s e

# of video $1.215.00 1.25% 66.86% s 7 ’ 0

viewers who

Converted S:.C‘-. 00 941% S0.00% 0 0 0 0
S 5 1 3 5 0 16 6
2 2 0 0 0 0 4 0
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4 )

Our bounce rate is high, and | think a lot
of visitors just come to the site to log into
their client account ... How can | validate
this?

- — g

1re

- l' |' y
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Event: Client login clicks

L
L’" ! RevenueWell How We Help v  Products v Company v Resources v Login Schedule a Demo

This link goes to the
client login page
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Event: Client login clicks

Google Tag Manager
«—

GA - Event - External Link T

Tars O o
g Corfiguraton

Google Analytics

Coogle Aalvicas Usiversal Analytucs

S\

Clicks are captured in Login is far and away

an offsite link click

el Our top offsite click st s ¥ i trum
event
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Client (& prospect!) segments

Sement for users who Sement for users who

clicked login did NOT click login

Bounce Rate

- Moy 1 20271  Mey 3). 201
Y Puery N TTLL  Cuniemsers eed Cleh N WATLL - Passeets (N8 Dvew O - -
\J ’
Tvervwe - - -
Sy By e e
.ri ust i
@ Devtawnt ML Unarsl @ Sewsern WLLL - Cuatawvers (Hvend O ® Yeiwmwn W Poonpnith (M0 Lved Clan

Really high

' ¢ . ’ 5
vk Ll O i S i1NO T

Normal!

Look at that

difference!
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4 )

What product features do customers care
most about? What kind of things should |
highlight?

N x
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Event: Product facet interactions

"""" DRIED AND FROZEN FRUIT, FILTER BY
VEGETABLE, AND HERB Clicks on these tell you A
aen TRODUCTS TON about what matters
Suation most to customers and
wamsr —— prospects
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Event: Product facet interactions

Google Tag Manager
«—

GA Event - Product Facet Click Google Analytics: L)) Product Facet Click
Universal Analytics )
Google Analytics
Evert Calegery Lvent Acson Total Eeanrts ¥ Usicoe Leants
/799 769
Product Facet Click Chck facmt
2. Product Facet Click Chck facet

3. Product Facet Click Chck facet We ShOUId prObany h|gh||ght

more content on these first few

4 Product Facet Ok Ohck facet
S Product Facet Click Chck facet
[ Product Facet Click Chck facet
7.  Product Facet Click Chck facet
| Product Facet Clck Chck facet
9. Product Facet Click Chck facet
10, Product Facet Click Chck facet
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Amping Up Conversions:
Contact Form Pages



Contact form pages

Consider:

e This is THE most valuable place to spend some time
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Contact form pages

Consider:

e This is THE most valuable place to spend some time
e Design above and around the form - padding, meaningful
content above the fold, etc.
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Contact form page testing

Aprimo Content Operations DEMO Request

GET BETTER CUSTOME!I
APRIMO CONTENT OPE

Aprimo Digital Asset Management DEMO

QIeNt CULIOMEYr Cxparnentes MO M

In e Wve demaritraton youll we 4 Request
e 1LOON yOu ¢ ULNg NOW e

pericernance

GET BETTER CUSTOMER EXP

APRIMO CONTENT OPERATK Get Your Custom Aprimo Demo

» b Mt -
s e ™ GET BETTER CUSTOMER EXPERIENCES WITH

REQUEST ADEMO

o 1 APRIMO CONTENT OPERATIONS

o how ADrmO 1 Saus Contert Dperatom soighion can held your toarm Ot

e DOOLS yOuU re Wng AowW ke Credtive CLOud and SRCh ROw 1t hels slrminale
oo manie

-
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Contact form page testing

ORI AYID DATA - WPTINTE ANRALYSENS

e o B Laperarwee Lsgerumees 0Ty % De Prdabdvty %0 e mt . . Mo bed
Y WY : 2 - Modewed (otseruon Fare
ek Ll LTy L Pent oFe NGOy emuet
Origina
Sl L
) ' -
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Contact form pages

Consider:

e This is THE most valuable place to spend some time
e Design above and around the form - padding, meaningful
content above the fold, etc.
e Answer:
o What do you want me to do?
o What will I get for it?
o What can I expect?
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Contact form pages

Consider:

e This is THE most valuable place to spend some time
e Design above and around the form - padding, meaningful
content above the fold, etc.
e Answer:
o What do you want me to do?
o What will I get for it?
o What can I expect?
e Tight forms - design and # of fields
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Contact form page testing

Experience A — Control — 50% traffic Experience B — 50% traffic
No changes Moved Tell us more down,; removed non required fields
We’re here to help our people, our clients, and our communities achieve their We’re here to help our people, our clients, and our communities achieve thei
know what you’re interested in, or what you’re looking for, and we’ll get back know what you’re interested in, or what you’re looking for, and we’ll get bac}

How can we help you?
How can we help you?

I'm not a robot

fm not a robot
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Contact form page testing

Experience A — Control — 50% traffic Experience B — 50% traffic
No changes Moved Tell us more down,; removed non required fields
We’re here to help our people, our clients, and our communities achieve their We’'re here to help our people, our clients, and our communities achieve theii
know what you’re interested in, or what you’re looking for, and we’ll get back know what you’re interested in, or what you’re looking for, and we’ll get bac}

How can we help you?
How can we help you?

’ Nearly 2x form

[ e | completion rate v |
Email ’ v Phone I Tell us more *

= JE= |
- - ‘ I'm not a robot e

fm not a robot
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Contact form pages

Consider:

e This is THE most valuable place to spend some time
e Design above and around the form - padding, meaningful
content above the fold, etc.
e Answer:
o What do you want me to do?
o What will I get for it?
o What can I expect?
e Tight forms - design and # of fields
e Mobile!
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Easy things to test

e Heading copy
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Easy things to test

e Heading copy
e Intro copy
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Easy things to test

e Heading copy
e Intro copy

e Form fields - #, spacing, information required
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Easy things to test

Heading copy

Intro copy

Form fields - #, spacing, information required
Form submit button

o Text

o Color
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Easy things to test

Heading copy

Intro copy

Form fields - #, spacing, information required
Form submit button

o Text

o Color

e Faces / humanizing factors
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Amping Up Conversions:
Service Pages



Service pages

Consider:

e Is there a clear, contact-focused call to action?
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Service pages

Consider:

e Is there a clear, contact-focused call to action?
e .. is there one above the fold?
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Service pages

()A]09

Your needs ndustries v Trends & insights v Properties ~

Find & lease space

Move into your first office, find a new one with room to
grow, or develop a complete location strategy.

Search for progerties
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Service pages

()A]09

Your needs ndustries v Trends&insights v Properties ~

Find & lease space

Move into your first office, find a new one with room to
grow, or develop a complete location strategy.

* Decrease exit rates
* Increase clicks to the
conversion page

Search for progerties
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Service pages

Consider:

e Is there a clear, contact-focused call to action?

e .. is there one above the fold?

e [s the language compelling? How can we get more people to
click?
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Service pages

{@JLL Spe—

Yourneeds v industries v Trends & insights v Properties v

)L

Yourneeds v industries v Trends & insights v Properties ~

Find & lease

Move into your first office, find

grow, or develop a complete lo Find & lease Spa ce

Move into your first office, find a new one with room to
grow, or develop a complete location strategy.

Search for progerties

Find your next property
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Service page primary CTA button testing

4 OBSERVED DATA w' OPTIMIZE ANALYSIS

Variam Experiment Sessions Expetiment Conversions Calculated Comversion Rate ocbabday o be Best Modeled Conversion Rate Modeled Impeovement
| I+ )

Original : 436 " O

e 345 24 100 O 26% to 427
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Easy things to test

e Hero image
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Easy things to test

e Hero image
e Heading / intro copy
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Easy things to test

e Hero image
e Heading / intro copy
e CTA button(s)

o Language

o Color

o Link
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Easy things to test

e Hero image
e Heading / intro copy
e CTA button(s)
o Language
o Color
o Link
e Faces / humanizing factors
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Let’'s Chatl!

Laurel Miltner
linkedin.com/in/laurelmiltner
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