
LinkedIn for B2B Marketers
Promoting content and personal branding

Orbit Clients Only



Classic B2C 
Social Media

Classic B2B 
Social Media

Awareness
likes, comments, shares

Leads
networking, outreach, trust

High volume, low value
(quantity)

Low volume, high value
(quality)

Facebook, Instagram, Twitter LinkedIn, Twitter



Classic B2C 
Social Media

Classic B2B 
Social Media

Awareness
likes, comments, shares

Leads
networking, outreach, trust

High volume, low value
(quantity)

Low volume, high value
(quality)

Facebook, Instagram, Twitter LinkedIn, Twitter



Classic B2C 
Social Media

Classic B2B 
Social Media

Awareness
likes, comments, shares

Leads
networking, outreach, trust

High volume, low value
(quantity)

Low volume, high value
(quality)

Facebook, Instagram, Twitter LinkedIn, Twitter









source

http://www.ladbible.com/technology/technology-someone-has-filmed-inside-a-click-farm-and-its-weird-af-20170513


Is there such a thing as 
social media leads in B2B?











Search visitors are 300% more likely to convert than social visitors





Which social networks do 
my visitors use?









Should I link from my site to that network?



Social Foundations









Building the reputation 
of your team









The profile picture is you. The background is more info. 









Use the same picture on all 
professional profiles



What does this person do??

























Personal SEO













Claim every profile. 
Link to the active profiles.





Social Media and 
Thought Leadership





Essential qualities for thought leadership



To be a thought leader, you must... 

clearly communicate challenging new 
ideas, back them up with data and have 

a strong point of view. 



“Nice to have” qualities for thought leadership



And it doesn’t hurt if…

you’re a likeable person who 
publishes consistently and doesn’t 

shy away from controversy.







0:00 Smile! 

0:02 Introduce yourself

0:05 Tell the viewer what you’re doing here

0:45 Summarize the article

0:55 Your CTA: Suggest that they click!

1:00 Thanks for watching!

The Breakdown

source: How to Make Social Media Videos, Orbit Media

https://www.orbitmedia.com/blog/how-to-make-social-media-videos/


source: How to Make Social Media Videos, Orbit Media

https://www.orbitmedia.com/blog/how-to-make-social-media-videos/


source: How to Make Social Media Videos, Orbit Media

https://www.orbitmedia.com/blog/how-to-make-social-media-videos/


Campaign
Tracking
Code

source: URL Builder

https://www.orbitmedia.com/campaign-url-builder/


Social Post Checklist
1. Headline + Secondary Headline
2. Numbers
3. Hashtags
4. Line breaks
5. Mentions
6. Video with Captions
7. Link with Campaign Tracking Code

source: Social Media Post Checklist, Orbit Media

https://www.orbitmedia.com/blog/social-media-post-examples-checklist/






Example #1



Example #2



Example #3

















The best content doesn’t win.
The best promoted content wins.



source: Social Media Post Checklist, Orbit Media



The Social Media Rule of Thirds

Sharing your 
content Sharing content 

from others

Interacting with 
people

source: Social Media Rule of Thirds, Orbit Media



TYPE MANAGEMENT TOOL GOAL 

Creation
Content promotion

Automate Coschedule Drive traffic

Curation
Industry news

Schedule Buffer Networking

Conversation
Hello, thank you, 
questions, etc.

Real Time Native App 
(mobile)

Networking

Three Types of Social Media Posts





Don’t hesitate to reach out if you’d 
ever like to collaborate on anything at all!

Andy Crestodina
Content Marketer, Schmoozer







Research and Outreach
Find and Connect





How to make friends on LinkedIn

1. Find something that they (or their company) have done
2. Like and comment
3. Send connection request, mention the thing
4. Endorse
5. Send a friendly message with friendly offer



Your brand, 100x per day
...and the most social of media.



Email Signature: Legalese, but no brand or contact info



Email Signature: Business Card and Brand



source: WiseStamp

Email Signature: Networking and promotion

https://www.wisestamp.com/


Email Signature: Networking and promotion

source: WiseStamp

https://www.wisestamp.com/


Do people click on links in email signatures? Yes they do.



@crestodina
Andy Crestodina

THANK YOU!



Your Personal 
Positioning Statement



What problem do you solve?
How do you do it uniquely?
Whom do you do it for?



I am the [JOB TITLE] 

that jumps to mind when [AUDIENCE] 

thinks about [TOPIC] 

because [DIFFERENCE].



I am the sales expert and speaker 

that jumps to mind when meeting planners

think about digital communications and sales

because I teach the most actionable strategies.

David Fisher
Author, Sales Expert



Actions for a strong personal brand

! List 5 ways in which you stand out
! Name the 1-2 things you do best
! Write your personal positioning statement


